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Este mes evocarem,
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esplendor del cielo
del dia 17. También
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1 celebraremos la vueliq
autocines, tan llenos de Tomanticismo,
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AQUELLOS DIAS CALIDOS

Inspirados por la estética de tres de ellas, imaginamos los que deseariamos a dia de hoy:
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BIENESTAR Eco GASTRO DECO ESCAPADAS

Iving Inspiracion

Hay grandes peliculas que inmediatamente nos trasladan a veranos con los que sonar.
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|i\‘il]g DEDICATED TO OUR READERS

WHO OUR READERS In a multi-platform environment

that offers 360° coverage

ARE... S OURCE INTERNAL DATA
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|i\'il]Q DEDICATED TO OUR READERS

OUR READERS’

attitude towards life

S OURCE AIMC BRANDS 2024

WOULD PAY MORE FOR
53 % products that respect the environment
20 THINK IT’S IMPORTANT TO
76 go on learning new things throughout life
B ARE CONCERNED ABOUT
o pollution
86 SUPPORT
% gender cquality

81 AVOID BUYING PRODUCTS THAT
0
6

harm the environment
7 WANT TO STAY IN SHAPE BY
4_ 7, eating healthy and natural food
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|i\'il]Q DEDICATED TO OUR READERS
OUR READERS’

attitude towards life

S OURCE AIMC BRANDS 2024

BELIEVE SUSTAINABILITY IS
7 % necessary to socicty

6O DON'T MIND PAYING MORE FOR
o) high quality food

69 ., ARE WILLING TO CHANGE THEIR HABITS TO
O

help the environment

86 SORT THEIR RUBBISH FOR

% rceycling

82 . TAKE MEASURES TO REDUCE
O energy consumption

WOULD LIKE TO DEVOTE SOME TIME TO
5% helping good causes
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THE NEWEST MAGAZINE TO
SUCCEED IN OUR SECTOR

110.685

MONTHLY READERS
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COMPROMETIDOS CON NUESTROS LECTORES

THE NEWEST MAGAZINE TO
SUCCEED IN OUR SECTOR

Copies sold
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DEDICATED TO OUR USERS | ONLINE FIGURES
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E]i\'il]!_]; DEDICATED TO OUR USERS

WE HAVE SECTIONS
COVERING...

.all aspects of slow living

iliving frm o

SOURCE GOOGLE ANALYTICS OCTOBER 2024, IP SPAIN

8L967ﬁmf

Deco, wellbeing and lifestyle sections

1603215, o

VIEWS BORJA Y LIVIA: CAMPO, FAMILIA Y
. or . ” GRANDES PTANES
Deco, wellbeing and lifestyle sections o — T

HOLA LIVING DECO
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DEDICATED TO OUR BRANDS | DATA SEGMENTS
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DATA SEGMENTS

Bliving

Rl
J
_—
—
[
—
=
Rl
e
[—
[ —-—
il
o
o=
==
[ —

==
=
=
(o
Ly
-_—
Q
—
<T
-
(%)
L
[~ =]

)
=
=
oz
="
oz
—
=
>=

Our

technology

(&

E  URS\ENR.'-S.) D#A T, A
DOESN'T LEAVE
DEVICE

TH

DATA

E

TH

FASTER;
'S
T

NO MORE
DEPENDENCE

O N

I N

PROCESSED

THEIR

USERS’' OWN

H E

PARTY

THIRD
COOKIES

DEVICE

REACH,

A WIDER

SEGMENT

CAN
IMPACT

W E
AN D

INCLUDING

A USER
o S |

PRE&&POST-CAMPAIGN

SAFARI
USERS

FIREFOX &

THEIR

FROM

ANALYSIS

VIEW

PAGE




E]i\'ir]g DATA SEGMENTS

OUR LIVING
SEGMENTS

Reach your target

SOURCE PERMUTIVE OCTOBER 2024

917.72

wont/oxco |
LIFESTYLE _ 277.891
NUTRITION - 98,633

PSYCHOLOGY - 53_583

WELLBEING . 40.709

FITNESS ‘ 1;8;
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\: CAMPO, FAMILIA Y
IDES PLANES

da la energia de su casa extremenay
ies hijas, Livia Ballestero Fierro y Borja
3 Darten sus nuevos -e ilusionantes-

proyectos

mm

Por Verénica Marin

;6 oyuna dama que cree que una buena
comida esta alaaltura de una obra de arte de
valor incalculable™. Pocos dirian que esta
frase la pronuncio Elizabeth Taylor, actriz

superlativa de ojos violetas tinicos e - ' )
e ensenio todo lo que sabe sobre su cultivo y hace

rrepetibles, ganadora de dos Oscar, pero de cuidada y S e S 3
N e . . e e seis anos instal6 su jardin y estudio en Valle
nenuda figura. La Cleopatra mas recordada y la artifice de : ?

: . ; : lugar idilico en México. Alli,ademas de
na de las interpretaciones mas memorables del cine
0

5 e : : ; s para bodas y eventos, desarrolla lo que llama
lasico: la de Maggie en La gata sobre el tejado de zinc. I ’ ' q

gque sale del corazén y también da clases online

n sus primeros afios, cuando empezé a hacer peliculasen ~ fF centros. Su especialidad es el disefio de las

.08 Angeles, solia desayunar en un restaurante llamado bodaAs y es requerida en cualquier parte del
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